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WAYS TO ENHANCE MARKETING COMMUNICATIONS
AND ADVERTISING FOR BUSINESSES ON THE INTERNET

This article addresses the pressing issue of discussing the significance of integrated marketing communications _for modern
businesses and offers recommendations for their effective utilization on the Internet. It emphasizes the pivotal role of electronic
communications in engaging with contemporary consumers and provides practical advice for optimizing marketing strategies
and advertising efforts to achieve greater efficiency and impact on the target audience in the online environment. The impor-
tance of utilizing banner and contextual advertising, as well as other tools for enhancing the effectiveness of marketing com-
munications on the Internet, is examined. The focus is placed on the use of online chat and email marketing to attract interest
and interaction with consumers. Additionally, guidance is given on optimizing websites and content for effective engagement
with consumers in the online environment. The article discusses the use of messengers for information distribution, participa-
tion in partner programs, optimization for search engines (SEO), the application of crowd technologies, and other methods to
enhance digital marketing communications. Key recommendations are also provided for creating effective advertising materi-
als and interacting with consumers online to achieve better results in the fields of marketing and advertising for businesses on
the Internet. The main conditions for achieving efficiency in managing marketing communications for a trade enterprise on
the Internet are outlined. Among them, the need to formulate a communication strategy, distribute the budget wisely, engage
in professional promotion, control deadlines, and adapt messages to changes in the business environment are highlighted.
1t is demonstrated that the effectiveness of these measures largely depends on thorough market analysis and the response of the
target audience. Continuous monitoring and strategy adaptation are identified as key components of successful management of
marketing communications on the Internet.

Keywords: marketing communications, internet business, integrated communications, cost optimization, digital marketing.
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HarionansHuii yHiBepcUTET «3amopi3bka MOJITEXHIKA
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HamionanbHuii yHIBEpCUTET «3aropi3bKa MOJITEXHIKa;
Bapmascrka nonitexsika, [lonpima

Polcyn Jan

CyMchKHif Aep)KaBHUH YHIBEpCUTET

Bapaamosa 1.C.

3anopi3bpKuii HAIIOHATEHIH YHIBEPCHTET

HAIIPSIMHU IMOKPAIIIEHHS MAPKETUHITOBUX KOMYHIKAIIIN
TA PEKJIAMMU NIAITPUEMCTBA B IHTEPHETI

Cmammio npuceaueno axmyanbHii npobiemi 062060peHHs GANCIUBOCT THMESPOBAHUX MAPKEMUH20BUX KOMYHIKAYill OJis
niONPUEMCME Y CYUACHOMY 20CNO0APIO6AHHI ma po3pooyi pexomeHoayii uwooo ix eghekmusnozo sukopucmanms ¢ [nmepnemi.
Buoinsemoca ocHosna poib en1ekmponHUX KOMYHIKAYI Y CRIIKY8AHHT 3 CYYACHUM CHOJNCUBAYEM, 4 MAKOJC HAOAIOMbCSA KOH-
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KPemmui npakmuyri nopaou wo0o ONmumizayii MapKemuH208ux cmpameeiti ma pekiamHux 3axo0ie 0 3abe3neyents oiibulol
eexmusnocmi ma 6naUGY HA YiNLOGY ayOUmMopiio @ OHaAlH-cepedosuyi. Pozensanymo eadicaugicmy sukopucmanms oanepHoi
Ma KOHMEKCMHOT PeKAaMU, a MAKONC THUUX THCMPYMEHMIG 0151 NOKPAWeHHsl e(heKmUGHOCHI MAPKEeMUH20BUX KOMYHIKAYill
6 Inmepnemi. Bucgimnioemvca akyeHm HaA GUKOPUCTAHHI OMIAQUH-4amy ma e-mail-po3cunox 01s 3anyyeHnHs inmepecy ma
63aeM00ii 30 cnoocusauamu. Takodxc Hadaromvcs nopaou wooo onmumizayii éeb-caiimy ma KOHMeHmy 04 3a0e3nedeHts
epexmugnoi 63aemo0ii 3i cnodcusauamu 8 oHaAauH-cepedoguuyi. OO2080PEeHO BUKOPUCAHMS MECCEHONCEPI8 05l POICUTIOK
iH(hopmayii, yuacmv y napmuepcokux npozpamax, onmumizayio 0ns noutykosux cucmem (SEQO), suxopucmanus Kpayo-
MexHoN02il ma Hui Memoou NOKPAWeHHs eleKMPOHHUX MAPKeMUH208UX KOMYHIKayil. Basciusumu € maxosc 6xaziexku
WOOO CIMBOPEHHS e(heKMUBHUX PEKIAMHUX MAMepianie ma 63aEmMooii 3i CROMCUBAUAMU 8 OHLAUH-CEPed0suUi Olisi OCACHEHHS
Kpawux pe3yiomamis y cghepi mapkemuney ma pexiamu nionpuemcmea 6 Inmepuemi. Hasedeno ocnosHi ymosu ons 0docsie-
HEeHHsL eqheKmusHOCI YNpasIiHHs MAPKEMUHSOBUMU KOMYHIKAYISMU mopeieeivho2o nionpuemcmaea 6 inmepruemi. Cepeo nux
8UOINEHO HeOOXIOHICMb (OpMYSaHH KOMYHIKAMUGHOT cmpamezii, po3ymMHull po3nodin 61dxcemy, npogecitine npocy8anHs,
KOHMPOb 3a MEPMIHAMU Ma A0anmayis NO8I00OMAEHb 00 3MiH 8 Oi3Hec-cepedosuyi. 3a 8Paxy8aHHIM YUX Pakmopie MO*CIUBO
docsaemu ROKpawjents pe3yabmamis y MapKemuH208Uux KOMyHiKayisax 6 ounaun-cepedosuwyi. JJogedeno, wo epekmusHicms yux
3ax0016 8 3HAUHIU MIPI 3a1edcums 8i0 PemenbHo20 anai3y punKy ma peakyii yinboeoi ayoumopii. Ilocmitinutl monimopune
ma adanmayisi cmpameeii € KIOYOBUMU KOMHOHEHMAMU YCRIWHO20 YNPAGIIHHA MAPKEMUHSOBUMU KOMYHIKAYIAMU
6 iHmepHemi.

Knrwuogi cnosa: mapkemuneo6i KOMyHikayii, NiONpueEMCmMeo 8 inmepueni, inmeeposari KOMYHIKAYIl, ONMumMi3ayis 6umpan,

yupposuii mapkemume.

Formulation of the problem. In the modern global
business environment, where the effective utilization of
internet resources is on the rise, marketing communications
become a key tool for companies to achieve success and
competitiveness. Rapid changes in consumer practices and
the technological landscape pose a significant challenge
to traditional marketing strategies, forcing businesses to
review and adapt their communication methods to new
realities.

However, many companies, particularly retail
enterprises, face challenges in managing marketing
communications in the online environment. Increasing
competition, the shift of consumers to online platforms,
and the rapid development of digital technologies create
the need for continuous updates and optimization of
a company's communication strategies. This requires
the development of new approaches to marketing
communications and the implementation of modern tools
to achieve optimal results in a vast digital audience.

In this research, we will explore potential ways
to enhance the marketing communications of a retail
enterprise on the internet, focusing on key issues and
possible optimization strategies to achieve efficiency and
competitiveness in the digital market.

Analysis of recent research. Analysis of studies by
researchers regarding integrated marketing communi-
cations and advertising for enterprises in the modern
business environment and on the internet allows us to
highlight the following key points. An important aspect
of effective digital marketing is the ability to forecast and
analyze trends in the industry. For example, Smith and
Johnson [1-2] valuable insights into expected trends in
digital marketing and social media. Brown and Davis and
others [3—7] offer useful advice on email marketing and the
use of analytics and CRM to improve results.

It should be emphasized that most of the analyzed
sources highlight the importance of various marketing
channels such as email, social media, advertising,
etc. Understanding the role of each channel and their
integration for maximum impact is crucial. The role
of banner, contextual advertising, and other forms
of advertising in digital marketing is also actively
discussed by researchers [8—10]. It is important to
consider how these forms of advertising may evolve
over time and impact outcomes. Successful management
of marketing communications on the internet requires
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constant adaptation to changes in business and consumer
behavior.

Overall, the analysis of scholarly sources provides
valuable insights into contemporary trends in digital
marketing and important aspects of effective advertising
and marketing communications on the internet. However,
evaluating the positive and negative impacts of applying
marketing and advertising strategy development methods
aimed at achieving better results in the modern online
environment will be highly beneficial for the development
of measures to enhance the management of marketing
communications for a retail enterprise.

The objectives of this article are as follows. To
provide an overview of current trends in digital marketing
and advertising. To offer practical recommendations for
their effective implementation on the Internet. To analyze
the role played by various marketing channels and forms of
advertising in achieving optimal outcomes.

Presenting the main content. In the modern business
landscape, the shift towards integrated marketing
communications allows companies to harness a synergistic
effect from their utilization. However, particular attention
should be directed towards the creation and management
of electronic communications. This is because today's
consumers are almost constantly connected, and the
functionality of smartphones provides them with
uninterrupted access to information. This necessitates the
activation of digital solutions and a transition to electronic
communications. The general scheme of potential
communication integration is illustrated in Figure 1.

Consumer segmentation enables a better understanding
of the consumer and facilitates website enhancement,
including:

Content adaptation: While the website's structure is
convenient, there is a need to alter the presentation of
material, specifically structuring the characteristics of
various types of agricultural machinery. This will enable
easy comparisons between different brands. Additionally,
a comparison template can be incorporated, where the
client selects two or three models and receives the results
in the form of a tabular comparison and a polygon of
competitiveness. Visualization will expedite decision-
making, instill consumer confidence in their choices, and
reduce routine work for staff.

Change the semantic core of the page. Organic traffic
relies on the use of anchors-words or phrases that visitors
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Proposed measures

Website Enhancement

- Content Adaptation

- Semantic Core Adjustment

\ 4

\ 4

Implementing Email Marketing
Campaigns

Intensifying Presence on Social
Media

Utilizing Messengers for
Information Dissemination

Participating in Affiliate
Programs

A 4

SEO Optimization

Utilizing Crowd Technologies

» - Targeting
. Utilizin'g.Banner or Contextual » - Targeted Offers
» Advertising
> - Promotion of Special Deals
Creating an Online Chat

_’| - News Feed Updates

- Landing Page Replacement

- FAQ Section Addition

A 4

- Useful Information Section

- Price List Addition

Fig. 1. Electronic Communication Integration

Source: created by authors

use to search for information on search networks. Over
time, these queries change. Therefore, it's necessary
to adapt the semantic core according to new queries.
Such an approach will significantly increase the website's
conversion.

Configure more effective targeting. Messages that
visitors see on the website will change depending on
whether it's their first visit or not, how much time they
spend on the page, how deep they navigate through the
page structure, and what products they are interested in.

Create targeted offers. The "last time you viewed"
feature works well. A person may remember what they
were interested in the last time and revisit the product.
This increases the visitor's knowledge about the product.

Place links to promotions prominently (type and terms
of promotions).

Keep the news feed up-to-date. Information about
the company participating in exhibitions, adding new
products, obtaining dealership from a supplier, expanding
the network of service centers, installing new diagnostic
equipment in these centers, or celebrating significant
events in its life will help create an image of a company
focused on development. News congratulating agricultural
professionals work well.

Change landing pages. These are pages that are inside
the page catalog, intended for each area of work. For
example, the "products" or "contacts" page. It should
be adapted so that a customer who came directly to the

"products" page would be interested in navigating to other
pages of the website, such as "services" or "contacts."

Add an FAQ section. You can read the most common
questions or ask a consultant.

Add a "useful information" section. This section will
be an excellent tool for generating organic traffic due to
the ability to publish useful content with predetermined
anchors (key pages). Useful information can relate to
equipment care, contain a planting calendar, methods of
dealing with plant diseases, fertilizer application plans,
and more.

Add a "Price" section. Note that this section should not
contain the prices of equipment or units, but products that
can be compared are better presented on the page together
with the price (provided it is up-to-date).

The metrics by which the effectiveness of the website's
performance can be evaluated are presented in Table 1.

Using banner or contextual advertising will help
increase traffic and conversion on the website. Banner ads
can be used on pages related to the agricultural sector or
on large portals like Prom.au or OLX. Diversifying the
presentation formats can make the banner more attractive.
It is recommended to use flash ads, animations, mini-
games, and more. Contextual advertising, due to its organic
nature, is not perceived as advertising, so it does not trigger
the desire to bypass the link.

Creating an online chat provides the opportunity to ask
questions instead of navigating the website. This approach
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may slightly burden the staff, but there will always be a
sales manager or marketer who has a couple of minutes to
respond. Using a chatbot is not advisable because people
need consultations, not just product purchases. Instead, an
online chat with an online consultant allows for quick and
personalized responses. The benefit for the visitor is that
they don't have to spend time searching for products on the
website. The benefit for the company lies in the ability to
promptly receive information about changes in consumer
demand.

Table 1
Metrics for Evaluating the Effectiveness
of Marketing Communications
Metric
- number of impressions;
- number of unique impressions;
- audience overlap;
- display frequency;
- geographic distribution of visitors.
- number of clicks on the target page;
- time spent on a specific page..
- comments;
- feedback;
- posts/reposts on networks;
- likes;
- participants and active participants.
- text downloads (e.g., catalog with equipment
model descriptions);
- comments;
- number of newsletter registrations.
- sales level;
- profit;
- percentage of repeat customers;
- change in average order value;
- order frequency, etc.
Source: created by authors on the base of [1-8]

Indicator

Site
Advertising

Attention
Engagement

Information
Exchange

Conversion

ROI Indicator

The next direction for improving electronic
communications is the active use of email newsletters.
Since the target audience consists of legal entities, such
as large companies and farmers, newsletters should be
used to inform about the arrival of new products, remind
about the technical inspection deadline, notify about
important events (participation in exhibitions, dealership
agreements, price changes, etc.). The email's structure is
crucial, with the maximum useful information in the body
of the email, while attachments should contain genuinely
current information, such as price updates and product
offerings. Font is another critical element to consider, as
a significant number of respondents use smartphones, so
the font should be adapted for small screens. The message
style should be business-like but not overly academic.
The consumer should understand that the company
understands them and communicates with them in a
language they understand. A crucial nuance is the ability
to unsubscribe from newsletters. If the email addresses
for mailing are obtained from a database, it should be
indicated where the company obtained the respondent's
address from.

Intensifying your presence on social media will allow
you to post messages designed to remind users of your
company's existence. The unique feature of social media
is the two-way communication, and the key is to activate
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consumer engagement. To achieve this, you need to publish
useful, humorous, interesting, and up-to-date content.
Messages on social media are different from website
content; they change quickly, generate more interest, and
can even go viral.

An email newsletter counterpart is using messengers
to send information. Small messages with a frequency
of once or twice a week containing useful information
will be well-received by consumers. By using CRM
system data, you can customize messenger messages to
be highly personalized. The sending schedule can also
be set up through the CRM system and does not require
additional costs.

Participating in affiliate programs is one of the effective
ways to engage in collective advertising. An affiliate
program allows you to place links to your own page on
a partner's website. By placing links to partners, the
company earns additional income from referrals. This form
of promotion helps reduce advertising costs.

SEO optimization is a necessary measure aimed at
ensuring organic traffic. The goal of SEO is to align the
anchors used with new queries. In addition to highly
competitive queries, include moderately competitive ones,
and for niche products, low competitive ones as well.
All content containing anchors will be placed on the
"useful information" page, which is proposed to be added
to the website pages as part of the "Improvement of the
web page" initiative.

The use of crowd technologies in communication
activities serves as a tool for communicative influence
on reference groups. A satisfied customer becomes a
brand advocate and begins to share positive experiences
from interaction. Since information from users is more
positively received by other users due to a significantly
higher level of trust in such messages, communications
will have a greater effect. It should be noted that despite
the effectiveness of crowd technologies, their use requires
considerable attention to ensure that messages are not
distorted in the process of delivery to the target audience.

Conclusion. The effectiveness of the proposed
measures for improving the management of marketing
communications for a trading company is possible under
the following conditions:

— Formation of a communication strategy:
This formal document contains the goals, objectives, and
key performance indicators for measuring communication
effectiveness. Such an approach allows for clearly defining
responsibilities, delegating authority, and understanding
the level of responsibility for the work direction.
The document should include key communication
principles, deadlines, communication channels, and more.

— Review of communication expenditure: The budget
should be formulated based on the company's goals, not
the residual principle.

— Smart allocation of allocated funds for various
communication activities: In particular, it is necessary to
increase expenses for online communications, as consumers
are gradually moving into the virtual environment.
Digital transformation and widespread use of digital tools
contribute to the emergence of a digital society, which
enhances the results of using online opportunities.

— Professional promotion: Creating messages,
justifying channels for their transmission, eliminating
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perception barriers, and monitoring communication
effectiveness should be handled by professionals with
professional methods.

— Adherence to deadlines and control: Messages have a
shelf life, and if left unchanged, consumers will stop perceiving
the provided information. Therefore, communication should
be developed for a specific period, and after its expiration, an
analysis should be conducted to determine how successful

the event was, what reaction it provoked from the target
audience, what obstacles were encountered, what changed
in the external environment, and how attitudes towards
the company changed. With these factors in mind, the
communication strategy should be reviewed.

— Rapid adaptation of messages to changes in the
business environment: Communication flexibility ensures
the use of the internet and digital tools.
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