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BASIC PRINCIPLES OF SOCIO-ECONOMIC DEVELOPMENT
OF THE EDUCATION SPHERE

Education is important for economic development, after which it gives people the skills and knowledge they need to participate
in the workforce and contribute to the economy. The further level of economic development throughout the country depends on
the level of educational development. Problems and trends in the functioning and development of education were considered in
the works of many leading researchers. Most of the works are devoted to the innovative development of education. The protest is
that these works do not present the main basic principles that ensured the socio-economic development of the education sphere
of Ukraine. Thus, the purpose of the article is to conduct a study of existing developments and form, based on its results, the
main principles of socio-economic development in the field of education. The work presents a hierarchy of principles in the field
of education. The principles of higher, middle and lower levels are distinguished. In addition, the work proposes mandatory
marketing research of the market of educational services. This research has a number of features that are expressed in terms of
the following characteristics: specific areas of research, features of the research object, the need for preliminary research and
features of information sources. It was found that the place for the development of the educational industry is the analysis of
the market opportunities of the educational institution and the search or formation of target markets for their implementation.
1t is proposed to use the socio-technological factor of segmentation in modern conditions of distance learning.

Keywords: educational sphere, development, principles in the educational sphere, peculiarities of research in the educational
sphere, segmentation of educational services.
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BA30BI 3ACAJIH COIIIAJIBHO-EKOHOMIYHOT O PO3BUTKY
OCBITHBHOI C®EPHA

Ocsima eaxciuea OJisk eKOHOMIYHO20 PO36UMIKY, OCKLIbKU 60HA OA€ TOOSM HABUUKU MA 3HAHHS, HEOOXIOHI 0 yuacmi
pobOUIL cuni ma 8HeCKY 6 eKOHOMIKY. Bio pieus pozsumky oceimnboi chepu 3anexcumv nooarbiull pigeHb eKOHOMIYHO20
poszeumky eciei’ kpainu. I[Ipobnemu ma menoenyii GyHKYIOHY8aAHHS Ma PO36GUMKY OC8IMU PO32NAOANUCH 8 NPAYsX 0a2amvox
NnpoGIOHUX Q0CHIOHUKIE. Bitbwicms npays npucesuerHo iHHOS8ayiliHOMY po3sumky oceimu. [Ipome 6 yux npaysx we noOaHo
OCHO6HI 6a3061 3acadu, SKIi HeOOXiOHI 01 COYIaNbHO-eKOHOMIYHO20 pO36UMKY 0CceimHboi chepu Vipainu. Taxum uyunom,
Memoio cmammi € npogedeHHs  OO0CNIONCEHHS HAAGHUX HANPAYIO6AHb MA (DOPMYBAHHA 34 U020 Pe3YIbMamamit OCHOGHUX
3aca0 coyianbHO-eKOHOMIYHO20 PO36UMKY 0C8IMHbOI cihepu. B pobomi npedcmasneno icpapxito npunyunie 6 cepi oceimu.
Buoxpemneno npunyunu euujoco pisHs, cepeonbo2o ma HUdICHb020 pigni. Ilpunyunu 6uwoco pigns € 6azoeumu i 00 HUX
BIOHOCAMbCA NPUHYUN 8PAXYBAHHA COYIATLHO20 YUHHUKA HA BCIX eMAaNax HA8UANbHO20 NPOYECY, d MAKOINC NPUHYUN BUBCOCHHS HA
PUHOK 300018 8UPIUEHHS CNOHCUSUUX NPOOTIeM, 6MITEHUX Y KOHKPEMHUX NOCY2aX. J]o npUunyunie cepeonbo2o pieHs HaLexcamy.:
NPUHYUN BPAXYBAHHS 308HIUHIX eheKmis, NPUHYUN AOeK8AMHOCHI 3aC00i8 SUPOOHUYMEA | MAPKEMUHZY NOCMIUHUM 3MIHAM
nonumy. JJo npunyunie HUMACHL020 PieHs BIOHOCAMbCA. NPONOHYEAMU NOCTY2Y, WO HOGHICMIO 8iON0BIOAE CROANCUBHOMY NONUNTY,
OpIEHMYBAMUC HA OOCASHEHHSI KIHYEeB020 Pe3VIbIamy 6upoOHuY0-30ymoseoi OisIbHOCMI, SUKOPUCTNOBYE8ATNU NPUHYUNU
NpoSpamMHoO-yinb068020 Memoody ma KOMHAEKCHO20 NiOX00y, inmezpyeamu cmpamecilo adanmayii 00 MIHAUG020 NORUMY 3
AKMUBHUM BNIUBOM HA HbO20 MA CIMBOPIOBAMU YMOSBU OJisl 6I0MEOPEHHS NONUMY, 3a0e3neyyioms NOCMItHiCMb IHHOBAYINIHO20
npoyecy, uwjo 003601A€ OPICHMYBATNUCA HA 00820CMPOKO8Y nepcnekmugy. Kpim moeo 6 pobomi 3anpononosano 00608 ’sa3ro6e
NPOBEOEeHHA MAPKEMUHL08UX OOCTIOHCEHb PUHKY OCBIMHMIX nocaye. [ane 00cnioxcenHs mMae psio ocobausocmel, AKi UABIEHO
V PYCILi HACTYRHUX XAPAKMEPUCIUK. CReyuqhiuni Hanpsamu O0CIIONCeHHsl, 0COOIUBOCI 00 €KMa OOCHIONCEHHS, HEOOXIOHICb
npo6edeHHs Nonepeorix 00CIiONceHb ma 0cobausocmi Odxcepen ingopmayii. Buasneno, wo eaxciusum 0Jia po36UMKY 0C8IMHbOL
2any3i € ananiz PUHKOGUX MOJICIUBOCHEL HAGUATLHO20 3AKAA0Y MaA NOULYK a60 QopmMyeants yilbosux punKie 0s ix peanizayii.
3anpononosano 6 menepiumix yMo8ax OUCMAHYINIHO2O HABYAHMA GUKOPUCIOBYBAMU COYiO-mexHoepagiunuil  Gaxmop
ceamenmayii.

Knwuosi cnosa: ocsimmus cghepa, po3sumox, npunyunu 6 oceimuiti cghepi, ocobrusocmi 00ciodicensb 8 oceimuiil cepi,
cecmMenmayis OCIMHIX NOCy2.

Problem setting. The purpose of education isto provide ~ and models they need to succeed in life, both personally
people with the knowledge, skills and values they need to  and professionally. In addition, education is important to
become informed, responsible and productive members economic development because it gives people the skills
of society. Training aims to provide people with the tools  and knowledge they need to participate in the workforce

64 © Illiashenko Nataliia, SntykaYurii, 2023



YnpasninHs 3MiHamu ma iHHosauii

N2 5,2023

and contribute to the economy. The further level of
economic development of the whole country depends
on the level of development of the educational sphere.
However, the consequences of the corona virus epidemic,
military actions in the country, lack of sufficient financing
of the educational sphere require educational institutions
and their controlling bodies to formulate an optimal
strategy of reform, which would allow to withstand all the
obstacles of today and increase the level of socio-economic
development of education.

Analysis of recent research and publications. The
problems and trends of the functioning and development
of education were considered by leading researchers. In
particular, they are presented in the works of such scientists
as Jones H. [11], Kaleniuk L.S. [2-4], Kremen V.G. [5; 6],
Kuklin O.V. [7; 8], Levchenko O.M. [9; 10], Lester L. [12],
Saukha P.Yu. [1], Tkachuk O.V. [10], Ushenko N.V. [10]
and other. Most of the works are devoted to the innovative
development of education. However, these works do not
present the basic principles that are necessary for the
socio-economic development of the educational sphere of
Ukraine.

The purpose of the article. Thus, the purpose of the
article is to conduct a study of existing developments and
form, based on its results, the basic principles of socio-
economic development of the educational sphere.

Basic material. The basis of any development is
the principles by which the subject of the development
mechanism should be guided. It is proposed to present
the principles in the field of education in the form of their
hierarchy (Fig. 1).

Thus, the top-level principles that are basic include:

— the principle of taking into account the social factor at
all stages of the educational process is that the main object
of educational activity is people, namely consumers of
educational services, and the subject is their relationships;

— the principle of bringing to market means of solving
consumer problems, embodied in specific services —

i.e. adaptation to each specific consumer, trying to satisfy
his needs and solve all his problems in the shortest period
of time. This requires constant development, training,
advanced training, etc. from teachers and administrative
workers.

To the principles of the middle management, i.e. those
that are more inherent specifically in the field of education
include such:

— the principle of taking into account external effects
is that quite often a service can have an impact not only on
those individuals who take part in the process of provision
and consumption. This is how educational services
influence both future employers and society as a whole.
Therefore, it is important to assess external impacts on the
environment in advance and mitigate possible negative
consequences;

— the principle of adequacy of the means of production
and marketing to constant changes in demand — the
demand for educational services changes faster than for
material goods, which is primarily due to the obsolescence
of knowledge. Thus, scientists have concluded that, on
average, a specialist’s knowledge and professionalism lose
their significance by 50% in 5 years. Thus, educational
institutions must constantly monitor the market and adapt
to its changes.

To the principles of the lower level, i.e. The most
general principles include:

— offer a service that fully meets consumer demand;

— focus on achieving the final result of production and
sales activities — effective implementation of services and
obtaining a certain market share;

— use the principles of the program-target method and
an integrated approach;

— integrate a strategy for adapting to changing demand
with active influence on it and create conditions for the
reproduction of demand;

— ensure the permanence of the innovation process,
which allows you to focus on the long term.

The principle of accounting for the social

factor

Top Level
Principles

The principle of solving problems through
services

The principle of accounting for external effects

Middle
Level
Principles

The principle of adequacy of means of production
and marketing to changes in demand

Y

The principle of meeting consumer needs

The principle of focusing on the final result

The principle of a program-targeted and integrated approach

Lower Level Principles
A

Principle of integration of adaptation and influence

The principle of permanence of the innovation process

Figure 1. Principles of educational services
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Besides the principles, an important basic element is
the conduct of marketing research. Market research in the
educational services market has its own characteristics.
In most cases, this is due to the nature of the services
themselves. Let's look at them in more detail.

1) Specific areas of research. Marketing research in the
field of educational services is carried out in the following
areas:

— study of the general market of educational services;

— analysis of consumers in order to create their portrait;

— identification of existing and potential demand for
certain specialties, the needs of employers;

— research of demand for new professions;

— study of channels for the distribution of educational
services on the market from educational institutions to
consumers;

— study of the competitive advantages
disadvantages of certain educational services;

— identifying the influence of external effects on the
consumer of educational services;

— analysis of the motivated behavior of the consumer
of educational services;

— research of consumer expectations;

— study of the client’s perception of a particular
educational service;

— service control;

— study of methods of providing educational services
and consumer reactions;

— research of contact personnel — teaching staff.

In general, it should be noted that the main directions
of research in the educational services market are the study
of behavioral reactions of consumers and the process of
providing services.

2) Features of the research object.

2.1) The need to study those individuals who directly
provide educational services, namely the teaching staff.
Of course, as in the case of a traditional product, the
object of research is the educational service itself.
However, due to its specific features, namely intangibility
and inseparability from the source of its production,
marketing research is aimed specifically at studying the
object of providing an educational service. After all,
even a seemingly identical service can be provided in
different ways. It depends on the human factor, on the
person providing the service, his professionalism, level
of qualifications, etc. Therefore, in order to learn about
the competitive advantages and disadvantages of a
particular educational service, it is necessary to evaluate
and research its provider, and involve him in the study
as a subject or consultant. It is the teachers who interact
directly with students who know them best, they constantly
communicate with them, understand their needs,
sometimes even become friends. That is why this category
of workers can quickly generate a list of necessary research
criteria and provide answers to certain questions, which
will significantly save the resources of the educational
institution.

2.2) The complexity of the study due to the significant
flexibility of educational services. Educational services
become more flexible thanks to additional related services.
Thus, a basic service can have many, so to speak, final
options. This is due to the fact that, as usual, services are
provided by people, and each individual approaches this
process individually. And it’s not always even possible to
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explain why you prefer to learn from one person and not
from another. All this affects the effectiveness of consumer
research and the educational services market as a whole.

2.3) Mainly the qualitative characteristics of the
educational service. Most of the characteristics of an
educational service are qualitative, that is, those that cannot
be assessed quantitatively. Therefore, it is necessary to first
clearly formulate a scale by which they can be assessed.
For example, the level of a university’s material resources
can be assessed based on the scores of independent
experts and city residents. But such an assessment can
only be used in the case of internal assessment. If the
assessment must be made by consumers, then everything
is much more complicated. After all, each student feels
his own levels of satisfaction and dissatisfaction with
a particular educational service. And it cannot always
be explained in any formalized form. And this requires
even more painstaking work on the part of marketing
analysts.

3) The need for preliminary research. One of the features
of educational services is the difficulty of preliminary
assessment of its effectiveness. Certain services can only
be assessed after receiving them (for example, a haircut),
and for education — quite a significant time must pass.
Because of this, it is quite difficult for marketers to create
criteria for research, because, like consumers, they cannot
know in advance the effects of consuming an educational
service. In this regard, it is first necessary to conduct a
preliminary study of a certain group of consumers (panel
studies) based on the principle of personal interviews.
Such surveys should be conducted by a qualified specialist
not only in the field of marketing, but also in sociology
and psychology. And only then, after analyzing the results
obtained (the criteria for consumers choosing a particular
educational service), research is carried out on the entire
market (usually taking into account a sample). Preliminary
research can also be carried out by interviewing contact
personnel — teachers (see feature 2.1).

4) Features of information sources. The level of
satisfaction of consumers of educational services is
more influenced by the level of efficiency of the process
of providing the service than by certain external factors.
Thus, the available internal information, which can be
collected quite easily, can significantly save the resources
of the educational institution. Let’s take a closer look at
exactly how you can quickly and cost-effectively obtain
the necessary information:

— «hot interview» — conducting a survey of consumers
immediately after receiving the service (after graduation,
as well as interim annual surveys), which allows you to
determine their first impressions and assessments;

— analysis of student complaints — allows you to
identify those needs and requests that remain unsatisfactory,
the reasons for their dissatisfaction, and make appropriate
adjustments;

— a study of students and applicants who refused to
study at this institution — their survey allows us to establish
the reasons for the losses and avoid them in the future;

— focus groups — conducted both among students and
among contact staff to identify information necessary for
further research;

— control service — assessment of the work of teachers
in order to determine the need for their additional training,
training, exchange of experience, reward and punishment;
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— survey of teachers — see paragraph 2.1 features.

Based on the listed methods, the main sources of
information for researching educational services are
consumers (students) and contact personnel (teachers).

Also important for the development of the educational
sector is the analysis of the market opportunities of an
educational institution and the search or formation of target
markets for their implementation.

At this stage, there are also specific features that
characterize the field of educational services. These are
displayed in certain features in market segmentation and
target segment definition. Let's look at them in more detail.

1) Features in market segmentation.

Based on the information obtained during marketing
research, an analysis of the market opportunities for the
development of the enterprise is carried out. It is usually
carried out by comparing the internal development
opportunities of the enterprise and external ones
generated by the market. The education sector is no
exception. The next step is to identify the target market
to address the identified market opportunity. Most often,
the market segmentation method is used for this, i.e.
dividing the market according to a number of criteria into
certain parts in order to determine where the enterprise
can best demonstrate its advantages and neutralize
its disadvantages. It should be said that in the field of
educational services it is also recommended to carry out
market segmentation.

Traditionally, market research specialists use the same
segmentation criteria as in the case of physical goods.
The most commonly used criteria are:

— demographic;
psychographic;
geographical;

— SOCi0-economic;

— behavioral.

However, recently, due to the active development of
the Internet, another criterion has emerged, according
to which consumers are grouped depending on their
attitude and ability to use the latest achievements in the
field of information technology. This criterion is called
socio-technographic. It is believed that the founder of
this criterion is Forrester Research. According to her
proposed methodology, consumers are divided into
7 groups:

— creators —develop social content for other consumers:
publish blogs, their own web pages, upload developed
videos, audio and musical works, publish their own articles
and stories, etc.;

— conversationalists — convey their thoughts regarding
certain events to other consumers using various means, for
example, social networks (create and update them);

— critics — react to messages received from other
people: publish reviews and ratings of services, leave
comments on blogs, take part in forums, edit Wikipedia
articles, etc.;

— collectors — organize content for themselves or
other consumers using various means, such as RSS, tags,
websites, online voting, etc.;

— followers (joiners) — create their own pages on social
networks, communicate using their capabilities;

— observers — consume social content: read blogs, read
newsletters, watch downloaded videos, read online forums,
reviews and ratings, messages from others on Twitter, etc.;

— inactive — do not use modern technologies of the
Internet communications market in any form.

It should be noted that the socio-technographic factor for
the field of educational services is quite important. Today,
there is a clear trend of transition to distance learning and
its active development. Many famous universities around
the world offer free access to their distance courses.
In addition, this allows you to expand the boundaries of the
market without significant financial costs. Also important is
the fact that the main consumers of educational services are
young people aged 1630 years. It is this group of people
today that is most susceptible to the influence of the global
Internet. Therefore, in order to influence them and be able
to fully satisfy their needs, it is necessary, first of all, to
understand what they really are, to which groups, based on
the socio-technographic factor of segmentation, they belong.

2) Features in choosing the target segment.

This feature lies in the fact that in the educational
services market it is quite difficult to determine which
segment is the target. After all, often the same basic services
can be offered in different market segments. For example,
distance learning services can be offered to both school
graduates and already working people of various ages.
Therefore, it is quite difficult to determine who exactly is
the target audience of a particular educational service.

Conclusions. As a result of the conducted research,
it can be concluded that for the further socio-economic
development of the educational sphere, orientation to
its basic principles is a necessary condition, namely,
management of the principles of ensuring the quality of
education, conducting marketing research of the market of
educational services and analysis of market opportunities
of educational institutions and search formation of target
markets for their implementation.

REFERENCES
1. Saukh P.Yu. (ed.) (2011) Innovatsii u vyschij osviti: problemy, dosvid, perspektyvy : monohrafiia [Innovation in Higher Edu-
cation: Problems, experience, perspective: monograph]. Ivan Franko Zhytomyr State University publishing house, Zhytomyr

(in Ukrainian).

2. Kaleniuk LS. (2011) Intehratsiia vyschoi osvity Ukrainy v ievropejs'kyj ta svitovyj osvitnij prostir: ekonomichnyj vymir:
monohrafiia [Integration of Higher Education of Ukraine into the European and world educational space: the economic dimension:
Monograph] / Kaleniuk I.S. and others. RVK "Desnians'ka pravda" publishing house, Chernihiv (in Ukrainian).

3. Kaleniuk I.S. (2009), Osvitnij imperatyv innovatsijnoho rozvytku krainy [Educational Imperative innovative development].
Formuvannia innovatsijnoi modeli rozvytku natsional'noi ekonomiky: u 2-kh ch. [Formation of an innovative model of the development

of the national economy]. Chernihiv (in Ukrainian).

4. Kaleniuk L.S., Kuklin O.V. (2012) Rozvytok vyschoi osvity ta ekonomika znan': monohrafiia [The development of higher educa-
tion and the knowledge economy: a monograph]. Znannia publishing house, Kyiv, Ukraine.

5. Kremen', V.H. (2005), Osvita i nauka v Ukraini — innovatsijni aspekty. Stratehiia. Realizatsiia. Rezul'taty [Education and Science
in Ukraine — innovative aspects. Strategy. Implementation. Results]. Hramota publishing house, Kyiv. (in Ukraine).

67



YnpasninHs 3MiHamu ma iHHosauii N2 5,2023

6. Kremen V.G. (ed.) (2008), Entsyklopediia osvity [Encyclopedia of Education]. Yurinkom Inter publishing house Kyiv, Ukraine.

7. Kuklin, O.V. (2008), Ekonomichni aspekty vyschoi osvity : monohrafiia [Economic aspects of the Higher Education: Mono-
graph]. Znannia publishing house, Kyiv, Ukraine.

8. Kuklin, O.V. (2011), Stratehichni priorytety rozvytku vyschoi osvity v kontseptsii innovatsijnoho rozvytku Ukrainy [Strategic
priorities for the development of higher education in the concept of innovation development of Ukraine]. Formation of the market
economy: coll. of science works. Spec. output. Marketing education in Ukraine, pp. 99—108.

9. Levchenko, O.M. (2011), Napriamy vprovadzhennia protsesu transferu osvitn'o-profesijnykh znan' u sferu vyschoi osvity v
umovakh innovatsijnoho rozvytku ekonomiky [Directions of the process of the transfer of educational and professional knowledge
implementation in the sphere of higher education in terms of innovative development of economy]. Formation of market relations in
Ukraine. Coll. of science works. Ne 7(122), pp. 116-119.

10. Levchenko, O.M., Ushenko N.V., Tkachuk O.V. (2013), Metodychni zasady prohnozuvannia potreby u fakhivtsiakh iz vyschoiu
osvitoiu v Ukraini [Methodological principles of forecasting needs in specialists with higher education in Ukraine]. Upravlinnia sot-
sial'no-ekonomichnymy systemamy [Management of socio-economic systems] / ed. board: L.I.Antoshkina, N.V.Ushenko, pp. 36-43.
(in Ukrainian).

11. International handbook on the economics of education / Edited by Geraint Johnes, Jill Johnes. Cheltenham, UK, Northampton,
MA, USA : Edward Elgar Publishing Ltd., 2004. 860 p.

12. Lester R. K. Universities, Innovation, and the Competitiveness of Local Economies: A Summary Report from the Local Inno-
vation Systems Project — Phase I[; MIT IPC Working Paper IPC-05-010, December 2005. 33 p.

CITUCOK JITEPATYPU

1. InHOBaWil y BHIIN OCBITI: MpobIeMH, 10CBif, nepcnekTuBy : MoHorpadis / 3a pex. I1. FO. Cayxa. XXurtomup : Bun-so XKIAY
im. IBana ®panka, 2011. 444 c.

2. InTerpamis Bumoi ocBiTH YKpaiHH B €BpONEHCHKHI Ta CBITOBHH OCBITHIM MPOCTIp: €KOHOMIYHHMH BHMip: MoHOTrpadis /
Kanentox 1.C. Ta in.; YepHir. gepx. iH-T ekoHoMikH 1 yrip. YepHiris : PBK «/lecusiHcpka npasaay, 2011. 165 c.

3. Kanentok I.C. OcBiTHIii iMIIepaTB iHHOBAIIHHOTO PO3BUTKY KpaiHU. DOpMYEaHHs IHHOBAYILIHOT MOOEN] pO36UMK) HAYIOHATbHOL
exonomiku: y 2-x . / 3a 3ar. Pen. 1.C. Kanenrok. Yepniris, 2009. 592 c.

4. Kanentok [.C., Kykiin O.B. Po3BuTok BHIIIOT OCBITH Ta €KOHOMIKA 3HaHb: MOHOrpadist. Kuis : 3nanns, 2012. 343 c.

5. Kpemens B.I'. Ocgira i Hayka B YkpaiHi — iHHOBamiiiHi aciektr. Crparteris. Peamizarnis. Pesynsratn. Kuis : ['pamora, 2005. 448 c.

6. Ennmkionenis ocsitu / ronosuuii pen. B. I. Kpemens ; Axan. nen. Hayk Ykpainu. Kuis : FOpiakom [aTep, 2008. 1040 c.

7. Kyxnin O.B. ExoHomiuHi actiekTH BUIIOi OCBiTH : MoHOTpadis. Kuis : 3nanns Yipainu, 2008. 331 c.

8. Kykiin O.B. Crpareriui npiopuTeTH po3BUTKY BHUIIOI OCBITH B KOHIEMI] iHHOBALIIfHOTO PO3BUTKY Ykpainu. Dopmyeanis
PUHK0BOI ekoHomiKu: 30. HayK. npays. Cney. sunyck. Mapxemuneosa océima 6 Ykpaini. Kuis : IBH3 "KHEY im. B. I'erpmana", 2011.
C. 99-108.

9. Jleaenko O.M., Ymenxo H.B., Tkauyk O.B. Meronuuni 3acagu IporHo3yBaHHS MOTpedU y (axiBIPIX i3 BUIIOIO OCBITOIO B
VYkpaini. Ynpasninna coyiarono-exonomiunumu cucmemamu / 3a pen. Anromkinoi JI.I., Ymenko H.B. Honensk : "FOro-Bocrok, JIta",
2013. C. 36-43.

10. JIeuenko O.M. HanpsiMu BiipoBapKeHHS TIporiecy TpaHCc(epy OCBITHBO-TIPOodeciifHUX 3HaHb y c(epy BUIIOI OCBITH B yMOBaxX
IHHOBALIHOTO PO3BHUTKY CKOHOMIKU. DOpMYBaHHS pUHKOGUX 8i0HOCUH 8 YKpaini. 36. nayk. npays. Bum. 7(122). Kuis : HAEIL 2011.
C. 116-119.

11. International handbook on the economics of education / Edited by Geraint Johnes, Jill Johnes. Cheltenham, UK, Northampton,
MA, USA : Edward Elgar Publishing Ltd., 2004. 860 p.

12. Lester R. K. Universities, Innovation, and the Competitiveness of Local Economies: A Summary Report from the Local
Innovation Systems Project — Phase I; MIT IPC Working Paper IPC-05-010, December 2005. 33 p.

68



